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Pakistan’s Foremost Social Research Lab

Consumer Sentiments are volatile and are shaped by consumers’ perception of
their personal financial situation as well as the overall financial and economic
performance of the country. The Consumer Confidence Index (CCl Index) is a
globally recognized instrument that serves as a leading indicator for household
consumption and saving, which in turn is a key driver of overall economic activity
in the country.

To help businesses and policymakers better understand this crucial link, D&B and
Gallup have collaborated to publish a quarterly report. The CCl is a valuable tool for
multiple stakeholders, including governments, businesses, and financial institutions, as
it enables them to gain a deeper understanding of the market and make informed
decisions backed by data.

To learn more about past CCl publications, please visit the D&B Pakistan Knowledge
Capital website (https://dnbsame.com/knowledge-capital) or the website of Gallup
Pakistan (Private) Limited (www.gallup.com.pk).
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Dun & Bradstreet Pakistan

WORLD’S LEADING PROVIDER OF DATA & ANALYTICS WITH GLOBAL
FOOTPRINT ACROSS 200+ COUNTRIES

D&B - Solutions & Services
D&B was established in 1841 and has the world’s largest business database,
comprising of over 500+ Million company records. D&B has 8 service lines in the

region for its clients

-
Risk Consultancy
Services
Helps banks and financial
institutions measure and
reduce risk, comply with

Basel regulations, and
enhance profitability.

Risk Management Solutions
Enable businesses to make
informed decisions, minimize
risk, accelerate cash flow, and
monitor performance.
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Economic Analysis Group
Develops the D&B Business
Optimism Index that studies
the business outlook and
growth expectations of an
economy.

Sales & Marketing
Solutions
Provides measurable ROl on
the acquisition, retention,
and growth strategies across
sales and marketing
organizations.
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D&B Consulting
helps governments and large
corporates evaluate business
opportunities and risks to
formulate and implement
effective strategies.
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Learning Solutions
Provide innovative, high-
quality, comprehensive
training and education
programs to the business
community.
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Credit Bureau Solutions
Reduce information
asymmetry between
lenders and borrowers and
support the development
of financial infrastructure.
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Financial Technology
Solutions
Provide software solutions to
banks and financial
institutions to manage credit
and operational risk.
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Gallup Pakistan

GALLUP PAKISTAN, THE PAKISTANI AFFILIATE OF GALLUP INTERNATIONAL, IS
A LEADING SURVEY RESEARCH AGENCY AND AN EMERGING SOCIAL
SCIENCE RESEARCH LAB IN PAKISTAN. GALLUP PAKISTAN IS A SPECIALIST IN
INDEPENDENT THIRD-PARTY EVALUATION AND RATINGS.

Gallup Pakistan Services

Gallup Pakistan is operating in Pakistan since 1980, thus bringing in more than 40 years
of professional experience. Gallup Pakistan offers its expertise in 6 fields of social and
market research.

A o5 W O g

Behavioral & Impact Third Party Management  Market Exploration Market Research
Attitudinal Studies ~ Assessment Evaluations Consulting & Assessment Studies
Surveys Studies

') Financial Inclusion Research }
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Gallup Pakistan
Programs
) ICT & Tel R h
With decades of ’ e }

experience in the field of
public polling and market ) Healthcare Research }
research, Gallup Pakistan is

currently leading 7
programs from financial
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inclusion to media research
and behavioural mapping.
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') Social and Political Research }
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THE CONSUMER CONFIDENCE INDEX (CCl) IS A HIGHLY VALUED QUARTERLY
PUBLICATION THAT RECEIVES SIGNIFICANT ATTENTION FROM MEDIA
NETWORKS AND LEADING NEWS OUTLETS. IT IS PROMINENTLY FEATURED IN
POPULAR NEWS SOURCES SUCH AS DAWN, BUSINESS RECORDER, AND DAILY

TIMES, WHICH REFLECTS ITS |G



